Press Release Creation/Interviews
Are you using a name other than your own for publication? If so, please provide.  

There are 2 authors:

Christy Pinheiro 

Nick Russell

What is the full title of your work?* 

The Step-by-Step Guide to Self-Publishing for Profit!

Start your Own Home-Based Publishing Company and Publish your Non-Fiction Book with CreateSpace and Amazon
E-mail Address* (This is the e-mail address that will be used in the press release as a method of contact for the media.) 

YOUREMAIL@YAHOO.com
Phone Number (This will be used in the press release as an alternate method of contact for the media.) 

Your Phone Number
Website (If you have a website, please provide us with it and we will make sure to include this in the release) 

Your Website
Your Blog site

Your city and state 

Sacramento, CA (Christy)
Boulder City, Nevada (Nick)
Biography* (The biography provides information to help establish your credibility or further connect you with your audience. Please provide us with some biographical information, such as education and career information, family status, awards you have won, and/or any qualifications that could establish expert status. NOTE: Responsible journalists may choose to verify all members' facts before publishing biographical information).  

Author #1: Christy Pinheiro: Christy Pinheiro is an Enrolled Agent, Accredited Business Advisor®, and financial writer. She is the author of six books and the owner of an independent publishing company in Northern California. Her finance and tax articles have been published nationally in various periodicals. She is a member of the National Association of Tax Professionals.

Author #2: Nick Russell: Nick is a popular and dynamic speaker, and has presented seminars at campgrounds, RV rallies, and special events across the country. He has twenty years of experience in the newspaper and publishing industry. He is the founder of the popular Gypsy Journal newspaper and the author of Meandering Down the Highway and a number of other popular books. 
Who is your target audience?  

Any writer looking to self-publish a non-fiction book.

Please provide a brief synopsis of your work. 

This book is a step-by-step guide to self-publishing with CreateSpace, an Amazon affiliate company. Several experienced authors contribute their expertise, including authors who have chosen to self-publish even after having books accepted by traditional publishers. The book covers how to form a publishing company, how to format and edit a manuscript, and how to promote your book using the Internet. 
What is your theme and primary message? 

The primary message is that anyone can self-publish books that will be profitable if he or she has a manuscript that is useful, targeted to a specific audience, and well-edited. 

Tell us about the inspiration for your work. 

(Christy) My greatest inspiration for writing this book is Aaron Shepard’s fabulous book, Aiming at Amazon. He made me believe that this book would be an important contribution for writers seeking information on how to self-publish effectively.  

Why do you think your work is newsworthy?* (Can you relate your work to any current events? What makes your work different than others on the market)? 
Self-publishing is among the hottest trends in publishing. According to the Bowker Books in Print database, for the first time ever the number of Print On Demand books has exceeded the number of books published by traditional publishers. The number of self-published books grew 462 percent in 2008 over 2006 levels. As more and more authors choose this option, there’s a tremendous need for writers to understand exactly how self-publishing works and why it can be such a smart, profitable choice when done correctly. 
Unlike other “how-to” publishing books, this book focuses entirely on CreateSpace and the advantages of using it to self-publish at next to no cost to the author. This book was professionally edited and includes contributions from well known, published authors who are experts in focusing on specialized, niche markets in order to maximize self-publishing profits.

.
Provide any additional information you want us to consider for your press release (i.e. reviews, awards, etc.). (NOTE: Responsible journalists may choose to verify all facts before publishing this information). 

Aaron Shepard, best-selling author of Aiming at Amazon, has graciously agreed to offer a blurb:

“A fine book for self-publishers set to take advantage of today's best entry to self- publishing.” 

Aaron Shepard, author of Aiming at Amazon



